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1. Where are we?







Gustaf Öhrnell Hjalmars



In two weeks
Following the pandemic
Amid rapidly rising inflation, food and energy costs













Combining channels

• Digital

• Direct mail

• Phone

• … ?



Charity or business?



Regulation

www.fundraisingregulator.org.uk/code/digital



2. Be excellent at the basics





marketinggunslingers.com



• Make it easy to give

• Support all your (key) fundraising

• Listen to your donors

• Show the difference you make - inspire

• Measure and learn

• Pace yourself & your colleagues





Measure (what matters)

google.com/analytics



Be fast



Google Lighthouse
web.dev/measure/



Be easy to find - anywhere

yoast.com/what-is-structured-data/





Know your donors





www.museummakers.co.uk/get-involved/minutes-to-spare/





Excellent fundraising  for a better world



www.unicef.org.uk/donate/childrens-emergency-fund/

4. Make content work harder





Show the impact





Keep it simple



Keep it simple, please



Retention



5. Mentoring & support

www.facebook.com/groups/FundraisingChat



What to read





Test – but not everything!



6. Join donors where they are

Social channels with giving tools



Join them where they are #2



socialimpact.facebook.com



Always look for opportunities

Source: GivePanel



• How do you recruit 
fundraisers?

• Do donors mirror your 
fundraisers?

• Which groups of donors are 
you not reaching and why?

• How can we work together 
better?

7. Can we fundraise
better?



• #CharitySoWhite

• #NonGraduatesWelcome

• #ShowTheSalary

• #CharitySoStraight



sofii.org



Twitter isn’t the point. Relationships 
are the point. Relationships are 

always the point. 

Marc A Pitman
fundraisingcoach.com/articles/twitter-for-nonprofits-and-fundraising

March 2009

Technology isn’t the point
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